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Specifics of Ukraine’s Image Formation as a Resource for National Development

The article examines the image of the state as a set of emotional and rational ideas resulting from a
comparison of all the features of the country, one's own experience and rumors that influence the crea-
tion of a certain image. It has been proven that the image of the state in the international arena is one
of the main factors in the formation of the country's international relations. All of the listed factors
make it possible to immediately build a whole chain of associations in relation to a certain country
when the name is mentioned. The formation of this state's relations with others and the prospects of its
economic development depend to a considerable extent on how the image is formed and how it is
promoted on the foreign market. The need to strengthen the potential of the state, purposeful interac-
tion with mass communication means for the correct formation and presentation of information about
the country was noted. The change in the interests of individuals in the modern world, the develop-
ment of civil society, the improvement of political institutions, as well as the growing importance of
individual ideas of groups in the era of the information society causes increased attention to the prob-
lem of image in general and the image of countries in particular.

The author of the article examines the problem of forming the image of Ukraine both within the
country and in the perception of the world community. The search for ways to improve the image of
Ukraine in the world and within the state, by projecting the best foreign experience in successfully
constructing the country's image, increasing funding, improving legal regulation, and increasing the
level of public understanding on the part of the government, business, and the public, of the im-
portance of creating a positive image of Ukraine in the world will contribute to the implementation of
a number of specific theoretical and applied political steps, which determine the elements of scientific
novelty of the conducted research. It is substantiated that a mandatory condition for a positive percep-
tion of the country, the successful development of internal public relations is the formation of a single,
common, acceptable for the majority of the population, various strata and social groups of the value
basis of the national consciousness and the formation of the national idea of the country. Improving
the image of our state and raising the prestige of Ukraine in the international arena and in the eyes of
Ukrainians depends not only on the state, but also on the average citizen. A country's positive image is
the most important resource for its national development.

Keywords: image of the state, brand, world community, information society.

Ocob6uBocTi popmyBaHHS iMITKY YKpaiHH SIK pecypc HANIOHAJIBHOIO PO3BUTKY

VY cTarTi JOCHIIKEHO IMIPK JepKaBH K CYKYIHOCTI €MOI[IHHUX 1 paliOHAJbHUX YSBIICHB, IO
BUIUIMBAIOTh 13 3ICTaBJICHHS BCiX O3HAK KpalHH, BIIACHOIO JIOCBIY Ta YyTOK, 1[0 BIUIMBAIOTh HA CTBO-
peHHsI IeBHOTO 00pa3y. JloBeneHo, M0 iMiK JAepkaBu HA MIKHAPOIHIN apeHi € OJJHUM 3 OCHOBHHX
¢axTopiB popMyBaHHS MDKHAPOJHUX BiTHOCHH KpaiHH. Yci nepepaxoBaHi (akTopH T03BOJSIOTH IPU
3raJlyBaHHI1 Ha3BHW BiJpa3y >k BHOYyBaTH I[UIMH JIAHIIOT acomialiiii CTOCOBHO MeBHOi Kpainu. Bix To-
ro, IKUM YMHOM C()OpPMOBaHUIl 1 SIK IPOCYBAETHCSA HA 30BHILIHBOMY PUHKY IMiIK, YUMAaJIOI0 Mipoio
3aJIeKUTh CTAHOBJICHHS BiIHOCHH i€l AeP)KaBH 3 iHIIMMH H MEPCIIEKTHBH ii €EKOHOMIYHOT'O PO3BUTKY.
3a3HaueHO MPO HEOOXIAHICTh MOCHJICHHI MOTCHINAIY JIep)KaBH, ILIECIPSIMOBAaHOI B3aEMOZII 13 3aco-
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0aMu MacoBoi KOMYyHiKamii 3811 KOPEKTHOro popMyBaHHs Ta mojadi iHdopmauii npo kpainy. 3MiHa
IHTEpeciB IHAMBIMIB Y CY4acHOMY CBiTi, PO3BHTOK T'POMAASHCHKOTO CYCIIBCTBA, BIOCKOHAJICHHS
MOJIITUYHNX 1HCTUTYTIB, & TAKOXK 3POCTaHHS 3HAYYIIOCTI IHAWMBIAYaIbHUX VSBICHb TPYI B €MOXY iH-
(opMaLifHOTO CYCIiNIbCTBA 3yMOBIIOE MOCHJICHHS YBard J0 MPOOJEMH iMIJDKY 3arajioM Ta iMipKy
KpaiH 30KpeMa. ABTOpKa CTaTTi po3risgae mpobiemy ¢opmyBaHHA o0pa3y YKpaiHU SK ycepeauHi
KpaiHu, TaK 1 y COPUHAHATTI CBITOBOI criimbHOTH. [lomryk nuisxiB mokparieHas oopa3zy YKpaiHu y cBiTi
Ta yCepeauHi Aep>KaBH, IUIIXOM MPOEKTYBAaHHS KPalIoro 3apyOiKHOTO JOCBiAY YCIIIIHOTO KOHCTPY-
IOBaHHs MKy KpaiHu, 30iblieHHs (iHaHCYBaHHS, BJIOCKOHAICHHS MPAaBOBOTO PETYIIOBAHHS Ta
MiABUIIEHHS PIBHS CYCIIJIBHOTO PO3YyMIiHHAM 3 OOKy Biaad, Oi3HECYy, TpOMaiChKOCTi, Ba)KIIMBOCTI
CTBOPEHHS MTO3UTUBHOTO IMiKy YKpaiHH y CBITI CpusiTHME peati3alii psay KOHKPETHHX TEOpeTHY-
HUX Ta NPUKJIAIHMAX MOJITAYHUX KPOKiB, YMM 1 BU3HAYAIOTHCS €JIEMEHTH HayKOBOI HOBH3HH IIPOBE/IC-
HOrO nociimkeHHs. OOrpyHTOBaHO, MO OOOB’S3KOBOI0 YMOBOIO MO3UTHBHOTO CIPUHHSTTA KpaiHHW,
YCHIIIHOTO PO3BUTKY BHYTPIIIHIX TPOMAaJICEKHAX 3B S3KiB € (hOpMyBaHHS €IWHOI, 3arajJbHOI, TPHAHST-
HOI JUIs MIepeBaKHOI YaCTUHH HACEJICHHSI, PI3HUX BEPCTB 1 COLIalIbHUX TPYH LiHHICHOT OCHOBH HapO.I-
HOI cBimoMocTi Ta GopMyBaHHS HalliOHAIBHOI i7ei kpainu. [lokpamenHs iMiKy Hamoi JepKaBu Ta
MiTHATTS TPECTIDKY YKpaiHu Ha MDKHApPOIHIN apeHi Ta B O04aX YKpAiHINB 3aJIeKUTh HE TUTBKH Bif
JepKaBH, a 1 BiJ MepeciyHoro rpomMajasHuHa. B yMoBax rio0anbHOTO iH(pOpMAIfHOTO CycIiibCcTBa
KOXKHIM KpaiHi HeoOXiHO MO3UIIOHYBaTH cebe, OyTH IiKaBOIO JAJIs iHIIMX JAEpKaB i HAPOIB y TUIaHI
KYJBTYPHOI CBOEPITHOCTI, PO3BUTKY Oi3HeCy, 30epekeHHs comiaabHOro Mupy. [lo3uTHBHMIA iMimx
KpalHH BUCTYIa€ HAHBXKIIMBIIIMM PECypcoM ii HalioOHaJIbHOTO PO3BUTKY.
Knrwuoei cnosa: iMix nepxasu, OpeH[, CBITOBa CIIJILHOTA, iHpOpMaIiiiHe CyCIiIbCTBO.

Problem statement. At the present time, along with the development of economic and military
power of the country, its ability to influence the external and internal public through the power of ide-
as and tailored information flows is becoming increasingly important. A positive image of the state in
the eyes of its citizens can become a powerful force in consolidating the nation, strengthening the
identity of the people, ensuring its support for domestic and foreign policy, and being one of its social
security factors. A favorable image of the state on the international scene is essential to the successful
protection of the interests of the country and its citizens, effective negotiations, and the conclusion of
beneficial business agreements.

Recent research and publications analysis. The analysis of modern academic studies of image
components shows that Ukrainian and foreign scholars pay attention to the study of the concepts of
“image”, “image of the state”, “image attractiveness”, functions, methods, mechanisms of image for-
mation. S. Anholt, M. Kopiika, V. Kryvoshein, O. Polishchuk, O. Chechel, O. Shchurko, and others
analyze the problems of image formation and development, and identify ways to improve the work in
this area. The structural components of the image are analyzed by V. Varenko, H. Verbytska, N. Ka-
chynska, H. Piskorska, V. Rybachenko, and N. Yakovenko. The academic works contain thorough
studies of the essence and peculiarities of the country image formation and promotion of the same on a
global scale. The components of the country image require further research, specifically in the global-
ized world, when the positive image of the country is a driving force behind its development.

The purpose of the study is to substantiate the formation and implementation of a positive image of
the state in the international arena as an essential component of achieving goals that serve national in-
terests. To realize this goal, the following tasks were defined, namely, to investigate theoretical ap-
proaches to studying the essence of the concept of “state image” in the international arena; character-
ize the role of individual factors in the formation of the international image of the state; to determine
the actual problems of forming a positive image of Ukraine in the international arena.

Basic material of the research. In the ever-increasing globalized world, in the age of diversifica-
tion of the spectrum of global environmental, social, humanitarian, and economic problems, as well as
new challenges and threats, a single state isolated from the world community is no longer able to up-
hold its interests and, by and large, to ensure its viability. For this reason, the multidimensional nature,
intensity, and dynamism of international relations are increasing. Many processes and phenomena that
previously belonged mainly to the internal affairs of the state, such as science and education, employ-
ment, combating crime, development of certain economic realms, health care, are now increasingly
reaching the international level, becoming an integral part of interstate relations, thereby significantly
expanding and complicating them.
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At the same time, the progress of means of communication and information transfer has led to a
significant expansion of the media space, availability of information, thereby impeding control over
information. The abundant information on almost any issue makes any object in the media space mul-
tidimensional. This has made the process of forming and maintaining an image, including on the inter-
national scene, way more complicated. On the other hand, the development of information technolo-
gies has its advantages. The availability of means of communication, high and ever-growing in-
formatization of society, and virtualization facilitate the creation and functioning of the image in gen-
eral and the image of the state in particular, providing fertile ground for the activities of image makers.

The formation of modern domestic and foreign policy of a country is a very complex matter that
requires versatile knowledge. When making decisions on various issues, political actors, one way or
another, take into account the impression that their own or foreign country makes, and how it is seen
in their eyes. The perception of any political space is largely related to its image.

The English word “image” means “idea”. Reference books interpret this concept as a purposefully
formed idea; as an emotionally loaded idea formed in the public mind and the nature of a stereotype;
as a set of certain qualities that people associate with a certain individual; as a notion of something
previously encountered with, concrete or abstract, and something very reminiscent in the view of the
other?. It should be noted that the category of “image” today differs significantly from the traditional
interpretation of “idea” as such and correlates with the branch of social cognition. As a phenomenon
of the individual, group or public mind, image functions as an idea and notion that combines the ex-
ternal and internal characteristics of the object in a complex interaction.

In modern academic studies, the concept of “image” is considered as an idea, a concept of a leader,
candidate, product, institution, state, party, and country in the minds of people. This image can be cre-
ated or applied deliberately through advertising and propaganda. The importance of representation in
public policy of ideas about the subjects of the political process resulted in the emergence of imag-
eology as a special standalone area in the system of political knowledge. Image formation is consid-
ered as a special political technology, “the art of purposeful impression management in the system of
power connections and relations™®. The perception of the country in the world has always been one of
the resources of the state, long before the concept of “image” appeared in academic discourse. The
formation of a positive image of the country was purposefully used by its power elite for ideological
support of the domestic and foreign policy. In the conditions of information society, when information
exchange is the main resource for development, the image of the country has become especially rele-
vant for the promotion of national interests and intercultural communication.

Images and ideas are becoming increasingly significant participants of political processes, as they
reflect certain perceptions of political institutions and participants of political interactions. Political
image is formed by correlating the perceptions of the image bearer with its real vision. Images are an
important tool for managing public sentiment, as mass public consciousness attaches the status of “re-
ally existing” to the image. “The symbolic embodiment of the object is identified with the object itself,
sensory perception merges with rational perception, and the individual characteristics of image bearers
are transferred to the structures (authorities, parties, non-profit organizations, corporations, and firms)
they represent™.

Positive self-identification of citizens with their country is crucial for the formation of a positive
image of the country in the world community. The positive internal image is transferred to the percep-
tion of this country by “others”, to its external image. Positive internal perception of the country is
based on the well-being of the national community, available favorable environment for life and op-
portunities to fulfill the creative and social potential of citizens. According to foreign researchers, the
ability to create social conditions favorable for creative practices becomes crucial in the formation of
modern living environment. To create a recognizable national face, technologies for maintaining local
cultural traditions are a well-established practice. They are embedded in long-term programs of crea-
tive economy development. Creative industries include architecture, advertising, design, fashion, pub-

2 Yeyenn, O. (2016). @opmyBaHHs iMifKy Aep:KaBH Ha MDKHAPOAHIH apeHi. Ineecmuyii: npakmuxa ma 00ceio,
10 (TpaBens), 82 — 86.

3 Kpusomein, B. (2002). ImigKoBa cKki1azoBa IONITHYHOTO CBITOCIPHIHATTA: CTPYKTYpa €IeMEHTAPHOTO PiBHS.
Tpani. Ne 4, 117-121.

4 Komitika, M. (2017). Ocobausocti (popMyBarHs iMimKy YKpaiHn B MiXkHapoJHOMY iH(pOpMauiiHOMY Hpo-
cropi. [ines: icmopuuni Hayku, Qinocogcovki nayku, nonimuuni nayku, Bu. 124 (Ne9), 266-269.
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lishing, television and radio, music, visual and performing arts, computer games, and software produc-
tion®.

The dynamic development of the creative economy shapes an image of a social environment that is
open to the new and attractive for fulfilling creative potential. It is a community that people want to
belong to, affirming a positive image of the country, territory, city, and nation. There is a good reason
why the center of attraction is, for example, innovative universities in small American cities®.

The integral images of the state as a political community, the country as a nation-state community,
and the people have a special place among political images. These images are often ambiguous and do
not always correspond to the real situation. One can distinguish the internal image of the country as a
set of its inhabitants’ perceptions of themselves and their place in the world and the external image as
the perception of the country beyond its borders. In today’s globalizing world, the formation of a posi-
tive image of the country is highly sought-after by the state and business to attract foreign investment,
establish business contacts, and sell products. In a number of countries, serious political efforts are
invested to form a common identity and values shared by citizens. The Ukrainian state unites young
people, scientists, artists, sportspeople, entrepreneurs, and representatives of new professions. The
country is positioned as a center where interaction between the state and business and civil society
structures is built up.

The creative development in the context of image policy implies the formation of identity reference
points common for its citizens, national values, positioning Ukraine as a dynamic country, open to
new things. The image of Ukraine as a country geographically located in the center of Europe, with
traditions of European culture, with a rich cultural heritage is created. As a transit country, a bridge
between Europe and Asia, Ukraine seeks to appear as a stable country, responsible for the fulfillment
of its international obligations. In line with these reference points, tools are being developed to imple-
ment the state strategy, including the development of education, innovative economic strategies, job
creation in creative spheres, and ensuring the growth of innovative business. Ukraine is taking a num-
ber of proactive steps to enhance and expand cooperation with business and civil society structures
within the partnership of public and private sectors.

The media act as the providers of the most stable perceptions that are implanted deeply in the coun-
try and abroad. It is important that the proposed image reference points are universal and easily per-
ceived in the world. The most preferable strategies include propaganda of the country’s culture and
changing the place and role of business in creating the image of modern Ukraine.

Today, the influence of business structures and corporate sector on various spheres of society has
increased so much that scholars have begun to talk about the “corporate millennium”. Taking into ac-
count the need for structural and technological reorganization of the national economic complex, the
import of modern effective business practices is essential for Ukraine. There has been a powerful eco-
nomic expansion of transnational corporations and the growth of their political influence on decision-
making processes in the world. It is important for Ukraine to be involved in this global process, to be
actively engaged in global economic ties, in the process of using cutting-edge technologies in the na-
tional economy. At the same time, companies successfully operating in the markets of third countries
are perceived as a symbol of success of their country of origin. Therefore, it is also important to pro-
mote the products of domestic enterprises in the world market, to form a consistent image of Ukraine
through those firms and enterprises that represent it. Stable high quality of Ukrainian products and
services constantly helps to strengthen the positive image of the country and the nation. Successful
implementation of the innovative model of social and economic development of the country brings
about matching of positive perception of its external and internal image.

Transparency and stability of the rules of the game, clearly expressed aspiration of the country to
be integrated into the world economy are the most important factors for foreign capital. The language
of private enterprise is understandable and universal in the West and the East. When Ukrainian enter-
prises become full-fledged transnational corporations, it will be not only a demonstration of the
Ukrainian flag abroad, but also a contribution to the creation of the image of a country with a success-

5 Makcak, T'. (2020). Tlpocysanns imimxy Ykpainu 3akopmonom. Available from: http:/fpp.com.ua/topic/
prosuvannya-imidzhu-ukrayiny-za-kordonom/ (Accessed: 23 September 2023).

® 3agropoans I. (2013). «[losuTuBHi» myGiikanii npo YkpaiHy: nokpameHHs iMijpky um «mkuHca»? Available
from: https://www.pravda.com.ua/inozmi/deutsche-welle/2013/08/23/6996551/ (Accessed: 23 September 2023).
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ful and efficient economy. To achieve this, the companies capable of competing with the world’s lead-
ing manufacturers are to be created. The state is interested in increasing the share of large corporations
in the global market; a purely centralized approach in the times of transnationalization looks obsolete 7.

In line with this approach, it is necessary to redistribute resources in favor of high-tech industries
and development of small and medium-sized businesses. According to experts, the focus on brand as-
pects of life makes people perceive the whole country as a colossal trademark. The economy, im-
provement of legal regulation and increasing the level of public understanding by the authorities, busi-
ness, science, natural resource potential, social and psychological attitude of the people, and stability
of the economy become the subjects of branding®.

The formation of an attractive image of Ukraine in the eyes of the international community and
foreign investors are of particular importance. Experts note positive results of the efforts undertaken in
that process. Recently, Ukraine’s rating as a market-oriented, innovative, and dynamic country that
seeks cooperation with advanced foreign companies has increased significantly. It is expected to use
such advantages of the country as favorable geographical position, mild climate, and preserved natural
and cultural diversity to attract foreign tourists to learn more about the country. A favorable image of
the Ukrainian state in the world is formed due to the availability of an educated and skilled workforce,
good English proficiency level among the people as one of the world’s languages, and a fairly high
level of computerization.

Culture provides the massive opportunities for image-making due to its stereotypicality. Music,
theater, fine arts, national holidays and ideas have brand qualities. Cultural brands are designed to en-
hance the prestige of the country on the international scene, to support the original foundations of the
nation’s existence, and to form basic symbols. Cultural image should have different sources, including
computer industries, design, etc. In the modern world, the intellectual and creative potential of not on-
ly cultural heritage, but also young and modern culture is highly sought.

The geographical centerpiece with its territorial and regional structure, namely Kyiv-Pechersk Lav-
ra, vyshyvanka, rushnyk, varenyky, borshch, etc. remain an important component of the Ukrainian
national image. They lay the coordinate system in which the country as a whole is cognized. To attarct
the attention of foreigners to the regions, the improvement of regional infrastructure, development of
tourism business, rediscovery and creation of large-scale entertainment events are required. Fairs in
Lviv, Odesa, Kyiv, Chernivtsi, and Kharkiv, which are often organized and dedicated to certain topics
interesting for the public, are in massive demand in Ukraine.

Comprehending ourselves as a nation-state community makes it possible to identify resources for
strengthening the Ukrainian multi-ethnic nation and to use the intercomplementary cultural heritage of
ethnic groups of Ukraine. We are talking about further development and strengthening of cultural and
economic ties with countries where ethnic groups living in Ukraine are the majority, titular nations,
and compatriots working and living abroad. In the course of interaction of national cultures as a set of
values, orientations, preferences, assessments of the efficiency of the public system are shaped. Such
assessments are the source of perceptions of an open or closed state. The external image of the country
is formed on the basis of these perceptions, taking into account the assessments of the country’s role
and influence in the world. The developed external and internal stereotypes of perception may not co-
incide and may be contradictory.

For the purposes of creating a positive image of the country, it is important to support new socially
significant ideas and to form a positive civic identity among representatives of different ethnic groups.
It is a case of having common values and agreement on strategic development priorities. Competent
information support of the image of an open, dynamic, democratic country, active work on attracting
tourists, Ukrainian citizens from abroad, foreign students and, as a consequence, foreign investments,
are of current concern.

The development potential of the Ukrainian national state has a pronounced ethnocultural dimen-
sion. It is known that the countries, which in practice implement the principles of social state, have a

7 Monimyxk, O. (2010). Imimk aepsxaBu Ha MiXHApOAHii apeHi: indopmaniiinuil acnext. Hayxosuti 6102 Hayio-
nanvhuil ynisepcumem «Ocmposvka axademiay. Available from: https://naub.oa.edu.ua/2010/imidzh-derzhavy-
na-mizhnarodnij-areni-informatsijnyj-aspekt/ (Accessed: 23 September 2023).

8 JlepxaBHa nonituka y cQepi HalioHanbHOro OpeHauHry. [Hpopmaliiina 1oBiaka, miaroToBneHa CBpoOMEiics-
KuM  iH(opMaiiiHO-TOCTITHUIIBKEM [[EHTPOM Ha 3alMT HApoAHOro nemytata Ykpainu. Available from:
https://infocenter.rada.gov.ua/uploads/documents/29157.pdf (Accessed: 23 September 2023).
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purely positive and attractive image not only for their own, but also for foreign citizens. It is a case of
introduction of effective educational programs, successful overcoming of social inequality, calm social
climate, protection of the population, implementation of cultural, sports, and social projects. “A con-
sistent positive image requires a fundamental justification, appealing to the internal sources of exist-
ence of the country and the people. Such foundations should be ideologically “discharged” and, if pos-
sible, freed from the issues of current politics; but at the same time, as an immutable fact, they should
affirm implicitly and subtly the national existence, i.e. civil unity, sovereignty and territorial integrity
of the country™®.

Particular attention should be given to the issue of technologies for constructing the country image;
this issue is considered in the context of developing marketing strategies of national business, promot-
ing relevant brands, and attracting foreign investment. As experts note, the competitiveness of a coun-
try extends beyond its economic potential; it includes political image, social climate, and cultural her-
itage. The state itself within this approach is positioned as a “brand”, conductive to the country’s com-
petitiveness in the global world. The terminology common to marketing is used, and the positioning of
the country is substantiated similarly to the promotion of goods.

The consulting structures are engaged in the technologies of constructing the image of the country,
assessing their effectiveness, and ways to enhance it. Such studies are applicable, providing the devel-
opment of technologies to promote positive perception. The government agencies, in particular, the
Ministry of Foreign Affairs, are their customers. A comparative rating of brands of the world’s states
is regularly compiled. The corresponding index was developed by S. Anholt, a famous political con-
sultant and expert in branding strategies®®. The rating is compiled on the basis of assessing consumers’
perceptions of the country’s contribution to global development. It includes an assessment of the coun-
try’s exported goods and services, levels of public administration and commitment to the values of
democracy, justice, fighting against poverty, environmental security, significance of cultural heritage,
reputation of the people, interest in tourism, attractiveness for investment and immigration.

Conclusion. The development of communicative means has not changed the general principles on
the basis of which nations form their opinions about each other. The country image is still based on
stable perceptions and stereotypes, which are rooted in the depths of national consciousness. They can
be positive or negative, but in any case they act as an information filter. In order to form a state brand
of Ukraine, first of all, a clear branding strategy is needed, and the country’s information policy must
be well-arranged to the fullest degree. When forming it, it is necessary to take into account interna-
tional practices in this area. It is also important to adequately and promptly respond and convey
Ukraine’s position on the main world events. It should be remembered that today such a concept as
brand is considered as one of the key assets of the state.

Analyzing a brand, it is easy to draw conclusions about a state: whether it is a reliable partner or it
is better to have nothing to do with it; whether a state is an aggressor or a peace-loving country. A pos-
itive state brand directly affects the economic situation in the country, the well-being of its population,
and its relations with the outside world. The importance of a positive image of the state for the effec-
tive defense of its interests, progressive development, and building mutually beneficial partnerships on
the international scene can hardly be doubted at the moment. At the same time, the role of image as an
effective and even necessary tool for the implementation of state interests in today’s increasingly
complicated world rises steadily.
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